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SEALsolutions FOR EARTHWISE
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CONSUMER assurance
• Earned only after evaluation and 

acceptance by the Institute

• Promises consumers a two-year warranty to 
replace or refund defective products

• Nearly 5,000 products carry the Seal
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AN AMERICAN icon

The U.N. still represents the closest 
thing we have to a global Good 
Housekeeping Seal of Approval for 
any international action.

- Thomas L. Friedman, The New York Times

“ “
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Source: Fairfield Research 3/05

POSITIVE awareness

94%

31%

29%

18%

10%
6%

Stamp of Approval
Product Works as Promised
Product’s Been Tested
Superior Product
Aware–don’t know what it means
Limited Warranty

Among consumers there is high awareness 
of the Seal and most see it as an icon
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PURCHASE impact

Source: Fairfield Research 3/05

When choosing between two 
brands that are similar in price 
and features, 81% of consumers 
are more inclined to buy the 
product with the Seal



For whatever your family builds, there is an Earthwise Window. 6

UNIVERSAL awareness

Source: Fairfield Research 3/05

High awareness 
of the Seal across 
all age groups

What are you looking for dad, the 
Good Housekeeping Seal of Approval?

- Lex Luthor on Smallville

“

“
18-24 74%

25-34  89%

35-54 97%

55+  99%
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23% will pay 5% more 

13% will pay 10% more

Source: Fairfield Research 3/05

MORE value
If the Seal is displayed, 
consumers are willing 
to pay more for a product
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%

PURCHASE influence

72% 71% 70% 68%71%

On decorating, flooring, 
furnishings, renovation, building

Tremendous Influence
Great Deal of Influence
Some Influence

28%

30%

14%

28%

28%

15%

27%

29%

14%

28%

28%

15%

26%

29%

13%
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33% 35%

24% 28% 25%
32%

23%
28%

23% 22% 21%

30%

31% 27%

28%
27%

25%

25%

24%
20%

11% 9% 9%

28%
18%

15%

21% 18%
20%

11%

18%
10%

7%

24%

4% 3%

THE SEAL IS A top-ranked CONSUMER EMBLEM

82% 82%
77% 73% 73% 70% 68% 65%

58%

41%
35% 33%

Tremendous Influence
Great Deal of Influence
Some Influence

http://www.ul.com/
http://www.jdpower.com/cc/index.html
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SEAL usage 
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GOOD HOUSEKEEPING &  earthwise
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• On Product & Packaging
• Print Advertisements
• Television and radio
• Brochures & Sales Materials
• Web Site
• FSI
• Postcards & Direct Mail
• Press Release
• Trade Shows
• In-store Promotions

• Shelf-talkers

• Posters

• Free-standing units

SEAL usage
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The Seal allowed us to 
differentiate our product line 
from all other competitors in 
a way that no one in our 
industry had ever thought 
of. You are a champion for 
the flooring industry. 

- Kathleen Scranton, EasyHeat

“

”

CONSUMER 

print ads
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INFORMATIONAL

brochure
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The GHS was embraced by our 
dealers and builders, as well as our 
sales representatives, as an effective 
selling point generating excitement 
about the Aristokraft brand.

- Cathy Hitz, Brand Manager

trade SHOW

“
“
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television ADVERTISING
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SEAL usage
Common Dos and Don’ts
when using the Seal

Do
• Change the color(s) or size* as needed
• Say your product has “earned”, “received” or 
is “backed by” the Seal

Don’t
• Refer to it as the Seal “of approval”
• Say your product has “won” or been “awarded” the Seal
• Say your product is the “first” or “only” with the Seal

* The Seal should be at least one-inch along the horizontal axis and the wording legible.
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Source:  MRI Spring 2006

READER HOME PURCHASE intent
Intend to buy a house in 
the next 12 months

GH YGH

Adults    2,329,000    747,000

Index 149 154
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Source:  MRI Spring 2005

READER REMODELING intent
Intend to remodel or improve 
home in next 12 months

GH YGH

Adults    5,791,000    1,994,000

Index 204 227

Source:  MRI Spring 2006
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ADDED value
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SEALsolutions FOR EARTHWISE
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